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     Christian character development, part 6 
     Tell parents what you are doing––weekly 
     Sharing Christian character development activities with parents  
 
 
   

 
  
 
 
I know I've used the quote above before, but it bears repeating in this context.  As I've 
said, I know that each of you and your staff are helping nurture Christian character in 
your students. But if those actions are not visible to parents, they will not understand how 
your school is worth the tuition dollars they spend. 
 
There are two reasons why you should share your Christian character development 
program with parents.  
 
Increase the impact on each child 
 

Parents who know what you are focusing on are more likely to reinforce those 
behaviors and speak to the heart of their child at home. 
 

Increase the parents' support of your school 
 

We know that developing positive character traits is the primary reason parents 
choose Christian schools--even if they are not themselves Christians. When they see 
what you are doing to help train their child, they will have more reasons to keep 
writing those tuition checks. 

  
And here are some examples for how... 
 

Examples of weekly parent communication: 
 
Weekly (not weakly), you need to share with all parents what the school has focused 
on for character development that week.  Your weekly school newsletter is ideal for 
this.   
 
Here is a sample of one week's message to Loma Linda Academy parents in their 
newsletter. I like that they have included the image that shows their four core 

“Doing business without advertising is like winking at a girl in the 
dark. You know what you are doing, but nobody else does.”    
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values.  If you need help creating an image for your core values, please let me know 
and I can help you create this over the summer (and put it in your school newsletter 
template to save you time each week). 
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And another message home... 

   
  
Next week... 
I'll share ideas for periodic parent communication. 
 
 
Delegating:  

Another staff member can be responsible for writing the weekly message on what the 
school did for character development that week. 

Credits:   
Thank you again to Clayton Koh and Linda Tambunan Nystrom of Loma Linda 
Academy Elementary for your willingness to share your great ideas and hard work.  

Binder tab:  June  
School size:  All 
Marketing process step: 
 1) Who are we? 
 2) What do families want? 
 3) What needs to change? 
 4) How do we tell our community? 
 5) How do we track results? 


